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Overview of research gaps

e Retail environment for e-cigarettes and other
electronic smoking devices

 Consumer knowledge about these products
 Message framing for “ballot box” tobacco control
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Retail availability of e-cigs in CA: 2011-2014

* Field observations conducted five times since
2011 for three different studies

* |Imperfect comparison, but conveys
exponential increase in e-cig availability in CA
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E-cig availability in CA tobacco retailers
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E-cig availability by store type (HSHC, 2013)
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Retail surveillance limitations

* Some protocols systematically excluded bars,
membership stores

* Licensed versus likely tobacco retailers

* Few vape shops in any sampling frame
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Number of state licensed tobacco retailers

(and vape shops*) in CA
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Vape shops: How many? Where are they?

Bloomberg Businessweek (3 Like REEINES

Small Business
Global Companies & Politics & Policy | Technology | Innovation &
Economics Industries Fi x | Design

Vaping Economy

Healthy Markups on E-Cigarettes Turn
Vacant Storefronts Into 'Vape Shops'

By Karen E. Klein = October 03, 2013

000 OO =

There are more than 3,500 independent vape shops around the country, according
to Aaron LoCascio, chief executive officer of Vape World, a distributor based in
Boca Raton, Fla. E—cigs’ manufacture and sale are not regulated or taxed in most
states, making them more profitable than tobacco products. While a 2009 U.S.
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Orange County Department of Education

OC Vape Shops’ Booming Market




ENDS on campus: Changes in retail

and policy environments (TRDRP)

e Aim 1: Estimate number of ENDS
retailers in California that are licensed
and unlicensed and characterize their
location with respect to nelghborhood
demographics

 Aim 2: Examine differences in the
availability and marketing of ENDS .
near college campuses and relateto % -
smoking policies

 Aim 3: Translate relevant findings for
policymakers



374,584 tobacco retailers in the US (2012)

* 97 counties selected in proportion to population
* Likely retailers identified by nine business types
* Merged two e — 5 -
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Identify likely e-cigarette retailers and

validate sampling frame with LOCAL licensing

;g: e-cigarette forum
vapers supporting vapers since 2007
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CTCP Policy Evaluation Tracking System
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Consumer knowledge

* Inthe absence of
labeling requirement
what do consumers
understand about
nicotine contents?

S,

NIHOL

1. Remove rubber cap.

ME

2. Smoke as you would
any cigarefte. 1 Assembled VUSE;Digiml Vapor Cigarette
(1 Menthol Flavor Cartridge +
3. The LED at the tip will 1 Rechargeable PowerUnit)
light up blue as you puff. USB Charger

NOTE: Store in original packoging
when not in use. Unprokecied e-cig
may activate due Jo motion or noise.

AVYHODI

9

Made in China. Flavors made
in U.S.A. with domestic and
imported ingredients.

18v3a

Ingredients: Nicotine, Propylene

Glycol and Vegetable Glycerin, 2 VU§E Sign up for our
Ld

Naturol and Artificial Flavors, recycling program at

Distilled Water, Citric Acid. www.vusevapor.com/recycling
Nicotine content approximately
[TEYN Dosigned and Assembled in
the USA by Tobacco Experts

17-24 mg per disposable.

RJRVC 2013 Winston-Salem, NC 27102, USA
1-877-614-VUSE (8873)
Www.vusevapor.com

ARGEABLE

VUSE is a tobacco product because the nicotine used in
this product is extracted from the tobacco plant. No
tobacco product has been shown to be safe and without
risks. This tobacco product contains nicotine which is
addictive. This product is intended for use only by adult
tobacco consumers and is not intended for persons who
are pregnant or breast feeding; persons who have an
unstable heart condition, high blood pressure, or
diabetes; or persons who are at risk for heart disease or
are taking medicine for depression or asthma. Keep out
of reach of children.

bh eCigs” electronic cigarettes ore not
a smoking cessalion product, nor are
they intended to treat, prevent or cure.
any discase or condifion. For their
protection, please keep out of the
reach of children and pets.

e . WARNING: This product contains nicotine, a chemical
California Proposition 65 known to the State of California to cause birth defects o

Warning: This produd contains other reproductive harm
nicofine, a chemical known s

o the state J:f Californig fo C O“ Not For Sale
'. - To Minors

TOHINIW

cause birth defects or other
reproductive harm.

8 75809900349 1
blu™, bly eCigs * and the blu logo are

rodemarks of Lorilard Technologies, Inc.



Young adults’ knowledge about e-cigarettes:

Product constituents and regulation

* National sample of 1,250 US young adults (GfK)
 March 2014 (before FDA deeming rule)

* 12.9% non-daily smoker, 9.5% daily smoker

e 7.9% used e-cig past month, 18.0% ever tried

Sanders-Jackson, Tan, Bigman, & Henriksen, N&TR, 2014



Young adults’ knowledge by e-cig use: % Correct
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Message framing for behavior change

* Systematic reviews
about framing
messages for smoking
prevention and
cessation

o . o
e\ re-learn life without cigarettes. N



Message framing for ballot box tobacco control

* Know less about how
to persuade opinion
leaders and public

to support
Stand Up to Big Tobacco — Yes on Prop 29 Share ¥

a tax increase f. N
3
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Support for tobacco tax increase: New York
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Increasing cigarette tax Taxes go to prevention and Taxes go to healthcare Taxes on OTP
cessation

(Farley, S.M. et al, Tobacco Control, 2013)



New York City case study (ASPIiRE)

* |ssue salience precedes policy support

This is tobacco
marketing.

Kids who see it are more likely to smoke.

...........

It’s a fact: Our kids have

Research shows that kids

who shop at stores with Seen enough.
tobacco marketing two or

more times a week are 64%

more likely to start smoking Take action to protect them at
than their peers who don't.

St s e i s Tobaccgﬁe& NYS.org

The Offcal Journalof the American Acadery of Pediatrics,




Vaping education ads are uncharted territory

PROTECT YOUR
FAMILY FROM

The Facts You Need to Know

E-CIGARETTES ARE HARMFUL, LIKE CIGARETTES

NOT ALLOWED IN PUBLIC
VAPE AND SMOKE ONLY AT THE CURS.

Vaping and Smoking are not allowed in: Buildings » Muni & BART
Lobbies « Enclosed Structures  Restrooms « Indoor & Outdoor Dining
Hallways « Elevators « Cab Stands « Lounges « Waiting Areas
Sports Arenas « Playing Fields » Marine Facilities » Piers « Docks » Wharfs
Residential Hotels « Laundry Facilities « Ticket Lines « Farmer's Markets
Workplaces « Eating & Break Rooms « Senior Housing & Condos
Covered Parking Areas « Entrances to Public Places « Event Lines
Playgrounds & Tot Lots « ATM & Bank Teller Windows « Meeting Rooms
Public Transit Buses & Trains « City Parks & Recreational Areas
SF Housing Authority Buildings « Single Room Occupancy Hotels
Taxis/Vehicles for Hire » Outdoor Events on City & County Property
Multi-Unit Housing Enclosed Common Areas « Ticketing Areas
Stairways « Qutdoors within 15 Feet of Operable Windows & Vents




Message framing for ballot box tobacco control

* How to inoculate i‘?;‘&%ﬁ
against industry’s '
pro-vaping and
anti-tax messaging =

. |
Taxes Spent Outside California
SOURCE: Prop. 29, Section 30130.53
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